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he youth quakers did it to us all.
Throughimages, song lyrics, and
fashion trends, the first rockin’ 'n’
rollin’ baby-boomers unleashed a cuk
tural hurricane so strong we're still
blowing in its winds nearly 30 years
later. But hold on: it's 1993 and even
Mick Jagger, that bad boy par excel-
lence, is a grandfather. But the same
generation that ushered in a cult of
the young is not about to go gently
into that good night (not, at least, with-
out their creams). Instead, they're re-
defining the way our society ages.
What can we expect, then, as we
head into the next millennium? “A vo-
cal chorus of baby-boomers demand-
ing skin-care products that really
work, as opposed to a cosmetic
quick-fix,” says Jo-Ann Robotti, vice
president of BrainReserve, a market-
ing consulting firm based in Man-
hattan. “After all,” she says, “baby-
boomers were raised on the wonders
of science and technology, and they
want miracles to deal with the physi-
cal manifestations of aging.”
Skin-care experts—dermatolo-
gists, cosmetic surgeons, and, of
course, the entire cosmetics indus-
try—are already tuned in to this new
wave of wants. Cosmetics execu-
tives pore over population demo-
graphics like they're looking into a
crystal ball. Scientists toil away in
state-of-the-art research labs like an-
cient alchemists. And doctors, hard
at work pioneering experimental
techniques and technologies, are
hoping for better understanding to
combat the aging process. The good
news? We're already beginning to
reap the fruits of their labor. The tech-
nological advances now being made
and marketed will color the chang-
ing face of skin treatments as we
march onward toward the year 2000.
Ironically, one of the keys to the fu-
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of alpha-hydro-
xy acids (AHAs),
these natural sub-
stances were,
until recently, a
footnote in the encyclopedia of
beauty lore (women in the court of
Louis XIV were known to wash their
faces with aged wine). “Then,” says
Peter Kaufmann, vice president of re-
search and development
at Prescriptives, “about
15 years ago, the scien-
tific community began re-
searching their benefits.”
What scientists discovered
was that AHAs act as natural
exfoliators, sloughing away
dead cells that build up on the
topmost layer of skin. In doing
so, surface lines, age spots, and un-
even pigmentation are lightened.
While these benefits don't sound
radically different from those ob-
tained with Retin-A (which must be
prescribed by a doctor), consider
that AHAs will not result in excessive
reddening, flaking, and sun sensitiv-
ity—side effects found with Retin-A
usage. Who can benefit from using
these new products? Everyone.>
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